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Raymond Saadi: 

The drive behind KTIB
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When KTIB went on the air in 1953, it did not take long for Raymond Saadi to find AM 640 on his radio dial. Saadi, who joined the local station's staff in 1955 as a salesman, owns and operates the station that serves as the area's primary news source.

"KTIB went on the air on Christmas Eve 1953," said Saadi, sitting in a small production room that overlooks Green Street in downtown Thibodaux. "I came to work here in September of '55 and by July I was appointed to a manager position."

Saadi ran KTIB until 1968, when he left to launch KHOM (104.1 FM) in Houma. "We got KHOM on the air in 1968 and five years later we bought KTIB from the original owners," said Saadi. "We have been operating both stations for all these years."

Recently, Saadi has freed much time to devote to the AM station. Saadi sold KHOM to Clear Channel Communication in January.

"Clear Channel is a very large company out of San Antonio," said Saadi. "They are still broadcasting out of the studios in Houma, but they are managed out of New Orleans. Now that the sale is final, I am devoting my full-time energy and efforts to KTIB."

Saadi wants to expand the station's news department to better serve the community. KTIB currently has hourly local news, in addition to NBC News. Veteran broadcaster Roy Vicknair, who has been with the station since 1961, does the morning show from 6-9 Monday though Friday. At ten minutes after 8 o'clock in the morning, station manager Marie Bergeron moderates a daily live interview program, which spotlights local news makers.

"We have had just about everybody on the show except Bill Clinton," jokes Saadi. "We did not invite him, but he probably would have done it."

Bergeron is another local broadcast icon, having worked at either KTIB or KHOM since 1954.

Besides news, KTIB serves as the foundation for local sports. AM 640 has been the voice of the Nicholls State Colonels and area high school athletics since the mid-60s.

"We started when they (NSU) just had flag football," said Saadi. "We cover all the football and basketball games and almost all of baseball."

Though the frequency has not changed, the broadcasters have. Roy Pugh was the original "Voice of the Colonels." Pugh served in that position from 1969 until 1989, when he left to take a fund-raising position at Nicholls. Darin Fontz took over Colonel broadcasting duties and currently serves in that position.

Saadi said that the station experienced prosperous and not-so prosperous times in dealing with the University.

"We have always been affiliated with Nicholls State. It has been up and down, though. It depends on how the team is doing. If the team is doing well, people want to sponsor it and if they are not, it is hard to sell. It's just like selling tickets to the grandstand."

Fontz and Saadi are currently working with stations in New Orleans and Baton Rouge to set up a Nicholls Sports Network.

The sports department is more than just Nicholls and prep athletics. KTIB has also served as a Saints Network station since the franchise kicked off in Tulane Stadium. As of April, KTIB officially ventured into professional baseball. 640 is now an official station of the Houston Astros.

"The Astros don't have a lot of television coverage like the Cubs or the Braves," said Saadi. "We did it because there was an interest in professional baseball. We had been approached by the New Orleans Zephyrs, but we felt the Astros were a perfect match because Houston is so close and people like to drive up and see the games."

Between sports and news broadcasts, KTIB does find time to play music. One aspect of the station that has not been as stable as its news and sports coverage has been the music format.

"When we bought the station, we went country and we were very successful," said Saadi. "To show you my brilliant foresight, I decided that country had had it just when country was about to take off."

KTIB switched from country to a nostalgia syndicated satellite feed. "It was some of the old big bands," said Saadi of the format. "It was pretty popular, but it did not sell. Advertisers were not anxious to reach that demographic, so then we switched to oldies about a year ago."

What is in store for KTIB in the future?

"We just want to keep serving the community the way we have been for 44 years."

